From the street

Brightly lit window displays and

entrance draw customer attention.

The window displays are high
lighted with clusters of MR16s.
Selected fixtures are fully
adjustable to provide flexibility
for ever-changing displays. Light
is crisp, white and controlled.
Four small aperture MRI16
downlights at the door identify
the entrance and invite people in.
A custom-designed sign
greets customers above the
entrance doors. The sign is
backlit with “bromo blue”
neon and reflected in the metal
building skin. The resulting
halo bathes the sign in an ethe-
real blue light. The effect is sim-

freestanding displays add another layer to the
lighting, and balance brightness within the store.

Located behind the cash register, a feature

glass wall is animated and attracts the attention
of many customers. One of the store clerks stat-
ed, “Every day there are people trying to figure
out where the light comes from.” This wall is
backlit with long life, low energy, compact RGB
LEDs that are easily accessible from a storage
area at the back of the store. The LEDs are pro-
grammed to change colour and scroll from
turquoise into blue, the colours of the major
product lines. This effect mimics the lapping of
ocean waves, an element that is the basis of the
client’s products.

Accessibility, maintenance and- energy
considerations were addressed as well. Most
of the light is provided with energy efficient,
long life fluorescents. The life of halogen

lamps was extended by dimming them to

ings to the construction budget.

- The effort of the design team and the overall

quality of the H2O Plus design has been recog-
nized by numerous awards. At the time of writ-
ing, this store has received a “Best in Retail”
Award of Excellence from IDIBC, been awarded
“10 Best Retail Stores” in North America in
retail competition in Chicago, and received a
Pacific Regional IIDA award, advancing to the
International level with the final judging taking
place at Lightfair.
But the best testimony to the success of this
project is that, within two months of opening,
the store had the #1 sales volume in the chain.

Project location: H20 Plus, 919 Robson

Street, Vancouver.

Design Team: Brent North MAIBC, Susan
Smallenberg 11D, Philip Gowland, Architectura,
Planning Architecture Interiors Inc.

95%. Lighting Power Density in the store is
only 2.4 w/sf, and low voltage controls are
simple, economical and easy to operate.
Design and construction of H20 Plus was
completed in five months with a $100,000. sav-

Lighting Designer: Gaiina Zbrizher; Douglas Welch +
Galina Zbrizher Associates, formerly with Earth Tech
Canada. Tel: 604-874-0552, galina@d-w-d.com.

ple, sophisticated and elegant.

Through the doors

On entering the store customers are

H20 Plus draws
in customers
with a clean,
calming design

inspired by water.

H20 Plus is a spa, skin product and fra-
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grance store that recently opened on Robson
Street, Vancouver’s busiest, most fashionable
retail thoroughfare. Vancouver was a natural
choice, if you excuse the pun, to be the first
Canadian location of a new prototype for this
international retail chain. Its merchandise is
targeted towards environmentally conscious
customers who prefer natural-based products

® ©

from the inception of the idea, imaging, and
design to opening day, including nine weeks

of construction, took only five months. To
ensure delivery, most of the lighting was pre-
ordered. To meet the schedule, we had to sac-
rifice some of the originally specified prod-
ucts and substitute with what was available.
One advantage of the compressed design
period was the involvement of the lighting

immersed in a cool, “watery” interior. Ceiling
coves and wall recesses are lit
with gelled fluorescents that
match the colour of the product
line. This effect contrasts with the
purity of white walls and mill-
work. Combined with glassy tex-
tures and finishes, the colour cre-
ates interest and evokes a feel of
the water elements, distinguishing
H20 Plus on a streetscape with
literally hundreds of high-end
stores.

To light merchandise on the
store perimeter, fluorescent
strips with asymmetric reflec-
tors are mounted in millwork cases above
the product, and complemented by fluo-
rescents mounted below frosted glass
lower shelves. In addition, all perimeter
walls are wallwashed with recessed,
adjustable TSHO fixtures chosen for their
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